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Characterizing spatial concentration through agglomeration economies has been a longstanding 

agenda of economic geographers. But outside of residential segregation, how ethnoracial identity 

structures economic space has been studied far less; even rarely by industry type. Therefore, I ask: 

How does race structure entrepreneurial activity in cities, neighborhoods, and places? And is there a 

distinct clustering pattern among cultural entrepreneurs by race and ethnicity?  

To begin answering this, my paper tested the use of economic place - a spatial unit representing 

local areas with populations 2,500 or greater in the U.S. Economic Census’ Survey of Business 

Owners (SBO) -  for measuring the geography of race and (cultural) entrepreneurship. I privileged 

location quotients as a measure of spatial concentration (Malmberg and Maskell, 2002) and tested 

this approach on a single state (California) during a single period (2012). 

To generate comparative spatial statistics on the geography of businesses ownership by 

race/ethnicity (i.e. Black, non-Hispanic White, Hispanic/Latino, Asian, Native American), I created 

two types of measures. First, descriptive statistics on economic productivity for that place in three 

dimensions: average jobs per firm, average sales per firm, and average annual payroll for firms 

making $1,000 or more. Second, location quotients as a type of cluster analysis of agglomeration. 

My preliminary results indicate five important findings. 

First, there are minority-owned businesses clustered in 340 places in California (i.e. a location 

quotient of 1 or greater); this is nearly 40% of the places in the state. One in four of these places - 85 

of them - were economically productive, with most competitive in all three dimensions. Second, of 

the 1.14 million minority-owned firms in clusters, Hispanic/Latino-owned firms (48.8%) occupied the 

highest number of firms in minority-owned clusters, while Asian-owned firms were second (31.1%) 

and Black owned firms were third (11.3%). However, Asian-owned firms employed the greatest 

share than any minority group in terms of cluster employment (47%), annual pay (54.4%), and sales 

(52.2%). The worst performing racial groups were American Indian/ Native American and Native 

Hawaiian/Pacific Islander firm owners, occupying barely 1% of jobs, pay, and sales.  

Third, there were nearly as many minority-owned firms as white-owned businesses in clusters (1.32 

million for latter), but there were exponentially less jobs, pay, and sales (on average). However, 

fourth, clustering seemed to be a better economic strategy for Asian-owned and Hispanic-owned 

firms than other minority- and White-owned firms. Over one-third of clustered Asian firms and 13% of 

Hispanic firms were economically competitive in all three dimensions compared to only 9% of White-

owned and Black-owned firms; again, Native American and Pacific Islander groups lagged. 

Fifth, the cultural sectors of the economy exhibited similar patterning of racial clustering but is even 

more polarized. The cultural economy is concentrated in a fraction of the places (112 out of 888) but 

absorbs most of the economic benefits: between 61% to 79% of the firms, jobs, pay, and sales. 



These have important implications for how economic development scholarship and practice 

addresses the racial wealth gap through enterprise. Being able to identify where entrepreneurial 

enclaves (do not) exist, not simply metropolitan regions as previous studies offered, could form the 

basis of racially inclusive placemaking strategies that develop economies based on local human 

assets. This type of cultural asset mapping could also help serve as a benchmarking tool for 

measuring equitable development.  

Future studies will disaggregate the data further by ethnicity and empirically determine the most 

influential factors sustaining entrepreneurial activity by race/ethnicity, neighborhood type, and 

cultural industries. It also spurs additional questions about the durability (i.e. does it extend back in 

time?) and the spatial diffusiveness of these racialized patterns over time (e.g., is endemic to or 

beyond California). 

Key words 

Race and ethnicity, place, culture, entrepreneurship, economic geography, California 

 Audience - Respond in 2-3 sentences: "What will the audience learn from your paper?" 

The audience will learn about how to map the geography of entrepreneurship and business 

ownership in California from a racial and industrial perspective. My paper will also provide new 

evidence to drum up the importance of culture in terms of place-based income inequality. The paper 

helps us raise questions about how economic development planning can facilitate more targeted 

strategies for these places and peoples. 
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